
1

;t];tegt JtMto cte.yu.
mtbtdt{jtHte y:toNttm*t

vtuvth – 06
yCgttmtf{bt

yufbt -– 1  mtbtdt{jtHte y:toNttm*t
 mtbtdt{jtHte y:toNttm*tltwk ftgtoHtu*t, btn;Jt yltu btgtto’tytu
 vt{rNtMx yltu fuElmtegtlt yrCtdtbt 

yufbt -– 2 htMx[egt ytJtf yltu rnmttcttu
 htMx[egt ytJtflttu Fgttjt yltu btn;Jt
 htMx[egt ytJtf mtt:tu mtkfGtgtujtt rJtrJt"t Fgttjttuu.
 htMx[egt ytJtflte dtKt;thelte vt""tr;t yltu btwNfujteytu
 htMx[egt ytJtfbttk vtgttoJthKtegt cttct;ttulttu Fgttjt.
 nrh;t rnmttcte vt""tr;t.

yufbt - 3  W;vtt’lt yltu htusdtthe.
 ctShykdtulttu mtu lttu rltgtbt yltu htusdtthe ykdtulttu vt{rNtMx rmt""ttk;t.
 vt{rNtMx rmt""ttk;t yltu fuElmtlte xeft, ymthfthf bttkdtlttu rmt""ttk;t.
 JtvthtNt rJt"tugt  mthuhtNt yltu mtebttl;t JtvthtNt Jt]r;t, JtvthtNtJt]r;tltu ymth fh;ttk vtrhctGtu
 btqzehtuftKt rJt"tugt, Jgttslttu’h yltu btqzehtuftKt,btqzelte mtebttk;t ftgtoHtbt;tt,btqzelte ftgtoHtbt;ttltu 

ymth fh;ttk vtrhctGtu.
 dtwKtf yltu dtr;tJt"toltlttu Fgttjt

yufbt- 4 Jgttvtthatf{ yltu Jgttslttu ’h
 y:to - Jgttvtthatf{ltt vt{fth yltu jttHtrKtf;ttytu
 Jgttvtthatf{ltt ;tctfftytu yltu Jgttvtth atf{ltwk rltgtk*tKt
 Jgttvtthatf{ltt rmt""ttk;ttu-ntux[ulttu lttKttklttu rmt""ttk;t, ntgtuflttu yr;tbtqzehtuftKtlttu rmt""ttk;t,
        Jgttvtthatf{ ykdtulttu fuElmtltwk rmt""ttk;t
 Jgttsltt ’hlttu vt{rNtMx rmt""ttk;t,ltJt vt{rNtMx rmt""ttk;t& r"thtKt CtkztuGlttu rmt""ttk;t,fuElmtegtlt 
         rmt""ttk;t& ;thjt;tt vtmtk’dtelttu rmt""ttk;t

yufbt –- 5 ytr:tof J]tr}
 ytr:tof Jt]r}ltt m*ttu;ttu- Jt]r}ltt bttuzujt
 nuhtuz ztubth bttuzujt
 ltJtvt{rNtMx y:toNttm*teytuyu hsq fhujt Jt]r}ltt bttuzujt
 mttujttultwk ytr:tofJt]r}ltwk bttuzujt
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Third Year B. A.
Macro Economics

Paper-6 
Syllabus

Module 1: Nature and Scope of Macro Economics
 Nature of Macro Economics, Importance and Limitations
 Classical and Neo-Classical Approach

Module 2: National Income and Accounts
 Concept and Importance of National income
 Concepts of National Income like GDP, NDP, GNP, NNP etc.
 Methods  of Measuring National Income and Difficulties in 

Measuring National Income
 Concept of Environmental Factors and National Income
 Green Accounting Method

Module 3: Out put and Employment
 Say’s law of Market and the Classical Theory of Employment
 Keynes objection to the classical theory- The principal of Effective 

Demand
 Consummation Function- Average and Marginal Propensity to 

Consume- Factors Influencing Consumption Spending
 Investment Function- Marginal Efficiency of Capital -Marginal 

Efficiency of Capital and Investment- Marginal Efficiency of Capital, 
Interest and Investment- Factor Affecting inducement to Investment

 The Concept of Multiplier and The Principal of Acceleration
Module 4: Business Cycles and Rate of Interest
 Meaning- Characteristics and Types of Business Cycles 
 Phases of Business cycles and Measures to Control Business Cycles 

or Stabilisation Policies
 Theories of Business Cycles- Hawtrey’s Monetary Theory, Hayek’s 

Investment theory, Keyenes’s Theory
 Classical, Neo-Classical and Keynesian Theory of Interest

Module 5: Economic Growth
 Source of Economic Growth- Growth Models
 The Harrod – Domar Model
 The Neo-Classical Growth Model

 The Solow Model of Growth
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a[[km-1: s>cilk)y aY<SiA#in&> Av$p,kiy<x[#i an[ m*LB*t ²yili[:  

Äyi²yi, s>cilk)y aY<SiA#in&> kiy<x[#i an[ (vPyvAt&, simiºy aY<SiA#i an[ s>cilk)y 
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                              MANAGERIAL ECONOMICS  

Module I : Nature, Scope and Fundamental Concepts  

Definition, Scope and subject matter of Managerial Economics, Comparison between General 

Economics and Managerial Economics, Decision making and Forward Planning the Role and 

Responsibility of a Managerial Economist. The Incremental Concepts, Concept of Time Perspective 

the Discounting principle opportunity cost and the Equi-marginal principle 

Module II : Demand and Related Issues  

Determinants of Demand – Demand Function, Types of Demand- Demand fro Producer’s Goods and 

Consumer’s Goods – Demand for Durable and Non-durable Goods – Demand for a firm and for an 

Industry –Derived Demand – Short Term and Long Term Demand- Demand by Total Market and 

Demand by Market Segments.  

Elasticity of Demand – Meaning, Determinants, Measurements and Uses- Measures of Price 

Elasticity of Demand- Arc Elasticity and Point Elasticity of Demand – Income Elasticity of Demand, 

Substitution (Cross) Elasticity of Demand , Advertisement Elasticity of Demand.  

Demand Forecasting – Meaning Factors affecting Demand Forecasting- Purpose of Demand 

Forecasting – Methods of Demand Forecasting – Survey of Consumer’s Intensions Collective, 

Opinion, Trend Projection- Demand Forecasting for a New Product, Criteria for an Ideal Method of 

Demand Forecasting.  

Module III : Cost and Production Analysis  

Concepts – Accounting Cost, Economic Cost, Social Cost, Opportunity Cost, Inventory Cost and 

Sunk Cost- Various Cost- Curves-m Their Interrelationship –Short run and long run Cost Curves. – 

Cost and Size of the Plant.  

Production -Concept – Iso-quant, Iso-cost curve (Budget line) – The Optimal Combination of Inputs- 

Expansion Path- Returns to Scale – Economies and Diseconomies 

Module IV : Pricing  

Theory – Determination of Price and Output under Different Markets Structures Prefect Competition 

Monopoly, Monopolistic Competition and Oligopoly- Kinked demand Curve. Pricing Practices- 

Objectives of a firm – Some Popular Pricing Practices- Cost –Plus Pricing, Marginal (Direct) Cost 

Pricing, Price Leadership, Administered Pricing and Price Discrimination 

Module V : Break – Even, Cost Benefit Analysis and Capital Budgeting 

Concept – Assumptions, Limitations and Application, Private Cost and Social Costs and Benefits –

Application of this Technique- Limitation  

Capital Budgeting -Meaning – Need for Capital Budgeting- Problems of Capital Budgeting Demand 

for Capital –Supply of Capital Allocation of Capital.  
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