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Instructions: Seat No:
1. Fill up strictly the following details on your answer book
a. Name of the Examination: MASTER OF ARTS
(PSYCHOLOGY) (FOURTH SEMESTER)
b. Name of the Subject: CONSUMER PSYCHOLOGY - Il -
LEVEL5
c. Subject Code No: 2001130604050001 Student’s Signature
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

English Version [Max. Marks: 50]

Q.1  Answer the following question as directed. 10

1. Which motivations lead a person closer to the stimulus and which

motivations lead them away from the stimulus?

2. Which person is more self-aware? And what values does he importance

most?

3. The three components of attitude perception, evaluation and action are

associated with which aspects respectively?

4. Give the types of reference group.

5. The effects of culture on consumer behaviour can be discussed under

which three sections?
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Q.2 Discuss innovative consumers and their unique social nature.
OR
How do attitudes towards different things develop in a person as a consumer?

Explain with an example.

Q.3 Explain the process of opinion leadership and describe the characteristic of
opinion leader.
OR
Explain the effects on consumer behaviour of people from different social

classes.

Q.4  Write a descriptive note: (any two)
1. Consumer behaviour and multiplicity needs.
2. Market segmentation process.
3. Use of Attitude Research in Marketing.

4. Group conformity.
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Gujarati Version [Max. Marks: 50]

Q.1 oflAell usilui e2ticul Yoo wciod Al

1. 58 VKU U [Sdal Belus ofl o125 48 WU B wal 56 WRKAIAL da
Gelusell €2 d¢ oy 82

2. 58 (s d U dy 4L €ld 8?7 sl d 5dl YRl ddR Hecd
N B?
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Q.2

Q.3

Q.4

3. UollddRlel ARl €25l Ucue(l 50, HeUisel wal (s1g[d a5 sl
Ul 418 dsnddl 82

4. e el USIR R LId).

5. ds[dsl GUelsdl ddel U Usdl wuRl «fl Ul sul Al (Aot
ojdefla 53 AsIU?

ddudds GUeilsdluil ue) (A1 UIHLCsS weilded]l yAl $3.

vielq|
s Ales did culsdui el el Widl 2061l ag ) 3dl 3ld (dsA 82
GelsWL Al&d UMl

Hd Aol WsAL YHod), H Adlell qeill asld).
el
el el UMLS adleil @l5lsll GUelsdl et U US] AR wwlidl.

dielldLs «ilt quil. (1A d A)
1. ALSS ddel wa %ecdlofl wgldudl
2. WoR [Aeloyeleil ulsul
3. Yollddul eMluedl ol HI5(221 &aHi Guallal .

4. o2l WefdUdl.
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