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EXAMINATION MARCH 2025

MASTER OF COMMERCE (EXTERNAL) PART - |
MARKETING - Il (SERVICE MARKETING )

[Time: As Per Schedule] [Max. Marks: 100]

Instructions:

Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(EXTERNAL) PART - I

b. Name of the Subject : MARKETING - Il (SERVICE
MARKETING)

c. Subject Code No : 2108002601050003
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

English Version [Max. Marks: 100]

Q.1 Answer in Brief:
1. Explain Benchmarking.
2. What do you mean by Technological Revolution?
3. What do you mean by Service Marketing Mix?
4. Explain SERVQUL Model.
5. What do you mean by Market Cell?
6. What are the advantages of Service Intermediaries?
7. What do you mean by Product Decision?
8. What do you mean by Insurance Marketing?
9. Define Service Blueprint.

10. What do you mean by Service Redesign?

Q.2 Explain the Communication Strategies and Strategies for improvement.
OR

Explain in detail about behavioral profiles of Insurance Marketing users.
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Q.3 What do you mean by Service Marketing Environment? Explain various 16

Customer drive services.

OR
Explain in detail about behavioral profiles of Tourism Marketing users. 16
Q.4 Explain various challenges in service redesign. 16
OR
Explain Service Marketing Mix and also Explain in detail Product Line. 16
Q.5 Explain Service Facility Design and its layout. How can you track Customer 16
Behavior?
OR
What are the key problems/issues involving intermediaries? 16
Q.6  Write Short Notes: (Any Two) 16

1. Product Brand with reference to Service
2. Building Service Aspiration

3. Service Flow Chart and Delivery Process
4

. Positioning the Service
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Gujarati Version [Max. Marks: 100]
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